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MEDIA LITERACY
THINKING CRITICALLY ABOUT...

MORE MEDIA LITERACY TITLES:

Topics Include:
• Our Musical Heritage
• Radio
• How We Use Music
• Music and Society
• The Business of Music

Topics Include:
• Visual Culture & Society
• Material Culture
• The Visual Culture of 

Media
• The Visual Culture of 

Colour
• The Visual Culture of 

People
• Language and the Written 

Word

Topics Include:
• History of Movies
• Movies and Society
• Movie as Narrative
• Common Themes
• Mechanics of Movies
• Business of Movies

Topics Include:
• Tunes in to topics of 

special interest to stu-
dents Investigates print 
media in its societal, 
cultural, and economic 
aspects

• Helps students become 
more informed and 
discerning about the 
content presented 
in newspapers and 
magazines

Topics Include:
• The Best and Worst Things 

About Video Games
• Video Games and Society
• Why and How We Play 

the Game
• The Business of Video 

Games
• Virtual Worlds

Topics Include:
• Develops skills for 

evaluating the quality 
of information, detect-
ing bias, understanding 
persuasion, and more

• Investigates the eff ects 
of advertising on 
consumers

• Fosters awareness of 
advertising strategies

CODE: WAL8624 CODE: WAL8594CODE: WAL8617 CODE: WAL0190CODE: WAL8600 CODE: WAL0169

The Media Literacy series takes a clear-eyed look at each of these disparate media, and examines how they 
developed, how they operate today and how they infl uence us. Media Literacy helps middle years and 
secondary school students develop the skills they need to see past the surface to the underlying message 
and intent of contemporary media. From book to book, the topics cover the gamut of media today: iconic 
images in movies; song lyrics; how to recognise product placement; how women are portrayed in advertising; 
and more. As a series, Media Literacy is a compelling, powerful tool for students living in a world awash in 
media images. The program is ideal for media courses, or as an adjunct to social sciences or English curricula.

$29.95 Each

The series includes:
Music & Media (WAL8624)

Movies (WAL8617)
Video Games & Virtual Worlds (WAL8600)

Visual Culture (WAL8594) 
Newspapers & Magazines (WAL0190)

Advertising 2nd Edition (WAL0169)

ASCD ARIAS PUBLICATION: Student-Led Discussions 

Develop meaningful student-led conversations about text 
and media across the content areas. This book provides a 
discussion framework that requires students to think deeply 
and communicate effectively. It includes advice on how to 
introduce and cultivate student-led discussions about literary and 
informational material at any grade; establish core instructional 
elements that students need to engage in rich discussions 
about content; recognise and evaluate effective student-led 
discussions; and understand your role as the teacher when 
students are leading their own discussions.

SF114069  • $15.00

LITERACY PLAYSHOP 

The Literacy Playshop curriculum engages children in creating their 
own multimedia productions, positioning them as media makers 
rather than passive recipients of media messages. The goal is to 
teach young children to critically interpret the daily messages they 
receive in popular entertainment that increasingly blur toys, stories 
and advertising. The first half of this practical resource features 
case studies that show how six early childhood teachers working 
together in teacher study groups developed and implemented play-
based literacy learning and media production. The second half of 
the book provides a Literacy Playshop framework with professional 
development and classroom activities, discussion questions and 
Technology Try-It sections

TCP0690  • $37.95

FROM INSPIRATION TO RED CARPET

This is the perfect resource for teachers looking to improve their 
students writing and digital literacy skills. The authors are technology 
integration specialists charged with helping teachers in their district 
make technology a fundamental part of learning and teaching. They 
took note of students interest in digital media outside of school and 
realised that video production was an excellent way to get students 
engaged and using technology in the classroom. To make video 
production a part of the district culture, they developed the Parkway 
School Digital Film Festival. This festival has since become a catalyst 
for innovation in the classroom. 

IST2989  • $30.95

THE POWER OF SCRIPTWRITING!

This dynamic resource offers teachers a new way to energize the 
teaching of writing while also meeting key learning standards. The 
author draws on his unique background in education and media to 
provide this all-in-one resource to help teachers use the versatility 
of scriptwriting to motivate students and support literacy skills 
across the disciplines. Each chapter covers a different medium, 
outlining the writing skills required, and providing practical 
tips, sample projects, standards alignment, and strategies for 
differentiated instruction.

TCP5183  • $34.95 



Search books on www.hbe.com.au and click image for sample pages

MEDIA LITERACY: Years 7–8

Help students learn to think critically about the thousands of media 
messages they encounter each day via art, music, video games, 
radio, TV, websites, newspapers, magazines, ads and packaging. 
Standards-based lessons require students to deconstruct, 
examine, discuss and create media messages. As they develop 
media literacy, they learn to make thoughtful, informed decisions.      

TCR4923 • $24.95  

WHEN WRITING WITH TECHNOLOGY MATTERS

Writing in the classroom has not kept pace with the digital learner; 
there is a profound gap between what student learn in school 
and the skills they need to thrive in the twenty-first century. When 
Writing with Technology Matters provides teachers with theory that 
supports the need for technology in classrooms and strategies on 
how to integrate technology into the English curriculum. This timely 
book addresses twenty-first century themes and targets current 
educational foci. This book demonstrates how to take advantage 
of the digital generation’s affinity for technology in order to change 
and improve the writing process, empowering students to become 
better, more nuanced readers, writers and thinkers who are well 
prepared for the challenges of a digital world. 

SHP6692 • $34.95

ADVENTURES IN GRAPHICA, 2-6

Comic books and graphic novels, known collectively as ‘graphica’, 
have long been popular with teenagers and adults. Recently, 
graphica has grown in popularity with younger readers as well, 
motivating and engaging reluctant readers who often shun 
traditional texts. While some teachers have become curious about 
graphica’s potential, many remain confused by the number of new 
titles and series available and unsure of its suitability and function 
in their classrooms. Drawing on recent research and his own 
success using graphica with primary readers, literacy coach Terry 
Thompson helps teachers navigate this medium and shows how 
teaching with graphica fits into literacy frameworks and correlates 
with best practices in comprehension, vocabulary and fluency 
instruction. 

SHP6739 • $39.95

100 MINUTES: Making Every Minute Count in the 
Literacy Block

100 Minutes: Making Every Minute Count in the Literacy Block is a 
comprehensive look at literacy and learning that includes reading, 
writing, oral communication and digital literacy. This timely book 
shows teachers how to fit balanced literacy into a daily 100-minute 
literacy block using a framework of whole-class instruction and 
focused small-group sessions, combined with independent work. 
By chunking a literacy block into three distinct sections, this 
practical resource argues that it is possible to provide opportunities 
for students to engage in all aspects of literacy. This book shows 
teachers how to manage a literacy block in which students have 
choice and voice in their learning, capitalise on their own strengths, 
identify areas for growth and set personal learning goals. 

PBP6685 • $34.95

DRAMATHEMES, FOURTH EDITION

Dramathemes shows teachers simple, engaging strategies for 
exploring literacy in new, innovative ways. Literacy sources are at 
the root of this amazing book that draws on picture books, novels, 
poetry, scripts and photographs as sources for effective classroom 
instruction. Compelling strategies throughout Dramathemes are 
designed to enrich interactive possibilities amongst learners in 
the English classroom. By reading, writing and talking both in role 
and out of role, students can develop and creatively share their 
responses, their stories, and their ideas. In this totally revised fourth 
edition, Larry Swartz digs deeply into the riches of the past three 
editions and considers the experiences of English teachers who 
have used all versions of the book for almost three decades. 

PBP6326 • $34.95  

WHY SOCIAL MEDIA MATTERS: School 
Communication in the Digital Age

Why is it so critical that school leaders embrace social 
media? And when they’re ready to start, what’s the best first 
step? Here’s everything you need to know to begin building a 
social media platform that nurtures relationships and garners 
support from your key stakeholders, including step-by-step 
instructions on how to use three of today’s most popular 
tools for social media: Twitter, Facebook, and blogs.  

SOT3061 • $21.95

CREATING CARING CLASSROOMS

Creating Caring Classrooms is committed to building respectful 
relationships among students, teachers and the school community. 
Through active, engaging, relevant, open-ended activities, students 
will be encouraged to explore events, ideas, themes, texts, stories 
and relationships from different perspectives and then represent 
those new understandings in innovative and creative ways.

PBP7606 • $29.95

THIS BOOK IS NOT ABOUT DRAMA… IT’S 
ABOUT NEW WAYS TO INSPIRE STUDENTS

This authoritative resource is full of simple strategies and texts that 
have been chosen for their ability to engage students, get them 
out of their chairs and let them learn actively and socially. The 
strategies begin with simple games and evolve into more complex 
learning opportunities. The model texts give teachers a great place 
to start and anecdotes from real classrooms put them into context. 
These classroom glimpses illustrate the real power that students 
can bring to their learning as they share within groups and find 
ways to involve their audience. This book is not about Drama... is 
a must-read guide that shows teachers how to inspire students to 
experience, reflect, and express their ideas with confidence.  

PBP7712 • $29.95

GET GRAPHIC!:Using storyboards to write and 
draw picture books, graphic novels, or comic 
strips

This lively new book introduces the power of the storyboard in the 
creative process - from brainstorming ideas to developing, revising 
and finalising stories. It describes an eight-stage process that 
shows, step-by-step, how students can create unique, action-filled 
pages for their stories and books. Planning suggestions, glossaries 
of visual terms and ready-to-copy storyboards are all a part of the 
active process described. 

PBP7804 • $29.95

LITERACY SMARTS: Simple classroom strategies 
for using interactive whiteboards to engage 
students

Literacy Smarts advocates for student-centred learning, where 
teachers act as guides on the journey of learning that includes 
student choice, focused assessment, differentiated curriculum, 
collaborative work and higher-level thinking. Based on extensive 
classroom experience, the book argues that interactive whiteboards 
can create numerous possibilities for teaching and learning. It 
describes how interactive whiteboards can lead us into the future 
of learning - interpreting, managing, exploring and expanding our 
students’ thinking and enabling authentic learning. It will enable 
teachers to help students grow as learners as they think, interact 
and engage with a wide variety of texts across the content areas. 

PBP7651 • $29.95
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TEACHING THE CORE SKILLS OF LISTENING 
AND SPEAKING 

In this lively and practical book, 20-year teaching veteran 
Erik Palmer presents an approach aligned to the six 
Common Core Anchor Standards for Speaking and 
Listening but focused on preparing students for 21st century 
communication inside and beyond the classroom. You’ll get 
concrete guidance for teaching and assessing collaborative 
discussion, listening and media literacy, questioning and 
reasoning, speech presentation, effective multimedia use 
and adapting speech to different content and tasks.

114012 • $39.95 

TEACHING LITERACY IN THE DIGITAL AGE: 
Inspiration for All Levels and Literacies

Packed with activities aligned to the ISTE Standards and the 
Common Core State Standards for English, this book reveals how 
teachers are applying digital tools to help their students become 
powerful creators. Each activity in this book is tagged with a 
recommended level, main technologies used and literacy covered. 
You can easily adapt the majority of the activities for any level with 
minor modifications, including for students with special needs and 
English learners. Teaching Literacy in the Digital Age presents a 
body of practice that represents a snapshot of important trends 
in technology-supported literacy instruction. It also represents a 
trove of good-to-go instructional activities ready for classroom 
implementation. 

IST1970 • $27.95

CONTEMPORARY PERSPECTIVES ON 
LITERACY: Mastering Media Literacy

Mastering Media Literacy displays the role media can play in 
merging technology and instruction to give students greater 
access to knowledge, make learning more meaningful and help 
students play a more active role in their education, providing tips 
for incorporating media literacy into the school curriculum. F-12 
educators will learn how to use media literacy to enhance learning 
and create opportunities for deeper understanding of concepts 
and skills, current events and global issues; prepare students to 
thrive in a more visually saturated and technology-based world; 
teach students to evaluate the validity of media and information 
being shared through different mediums; and design rubrics 
that effectively evaluate content knowledge and knowledge of 

technology tools. 

SOT1246 • $27.95

USING SOCIAL MEDIA IN THE CLASSROOM: A 
Best Practice Guide 

Using Social Media in the Classroom: A Best Practice Guide is 
an essential guide to Web 2.0 sites and services, providing both 
an overview of different types of digital technologies as well as 
constructive guidance on how to safely and intelligently use them 
as tools for learning. This comprehensive, accessible text book 
combines practical information on using all forms of social media 
for educational purposes and provides indispensable advice on 
how to tackle issues arising from social media use in the classroom. 

SA3511 • $35.95   

DIGITAL AND MEDIA LITERACY: Connecting 
Culture and Classroom

Renee Hobbs demonstrates how to incorporate media literacy 
into the secondary classroom, providing the tools teachers need 
to: Effectively foster students’ critical thinking, collaboration, and 
communication skills, Integrate media literacy into every subject. 
Select meaningful media texts for use in the classroom, Recognize 
the “teachable moment” in dialogue about popular culture. Included 
are vignettes of Grade 6-12 teachers who are connecting their 
English, history, chemistry, and health classrooms to media culture.

SOT1277 • $27.95

MEDIA LITERACY IN THE P–12 CLASSROOM

Media Literacy in the P-12 Classroom, Frank W. Baker will show 
you how you can bring media literacy into your classroom whether 
that classroom is English language arts, social studies, health, or 
any other subject and teach students skills that enable them to 
become knowledgeable media consumers and producers. With 
the many examples, advice, and classroom activities he provides, 
you can immediately make this important topic a part of everyday 
education.

IST3405 • $39.95  

TECHNOLOGY, READING & DIGITAL LITERACY: 
Strategies to Engage the Reluctant Reader

Reading is fundamental to learning. Technology, Reading & Digital 
Literacy offers new strategies to inspire and motivate students - 
even the most reluctant readers. This book gives educators new 
tactics to help students discover the joys of reading, improve 
writing and storytelling skills, and expand the use of technology for 
learning. Technology, Reading & Digital Literacy shows teachers 
how to connect traditional teaching strategies with engaging online 
tools and resources designed to inspire a love of literature in new 
and reluctant readers. 

IST5435 • $27.95

CONTEMPORARY PERSPECTIVES ON 
LITERACY: Mastering Global Literacy

This book explores how educators can cultivate globally literate 
learners while becoming globally connected themselves, examining 
ways to bring global issues into the classroom and personalise them 
using digital tools. The authors offer strategies for implementing 
global-awareness studies in the school curriculum, as well as 
creating new types of 21st century learning environments. Using 
this book, F-12 educators will understand how our changing world 
calls for global awareness; gain strategies and recommendations 
for making global issues relevant; integrate 21st century skills into 
classrooms; cultivate global citizens able to understand and thrive 
in contemporary society; and use global competence to stimulate 

interest in learning, education and careers. 

SOT1253 • $27.95

STUDIO THINKING 2: The Real Benefi ts of Visual 
Arts Education, Second Edition

Capitalising on observations and conversations with educators 
who have used the Studio Thinking Framework in diverse settings, 
Studio Thinking 2 features new material, including the addition 
of Exhibitions as a fourth Studio Structure for Learning (along 
with Demonstration-Lecture, Students-at-Work and Critique); 
explanation and examples of the dispositional elements of each 
Habit, including skill, alertness (noticing appropriate times to put 
skills to use), and inclination (the drive of motivation to employ 
skills); a chart aligning Habits to the English and Mathematics 
Common Core; descriptions of how the Framework has been used 
inside and outside of schools in curriculum planning, teaching 
and assessments across arts and non-arts disciplines; and new 

examples of student art.

TCP0713 • $32.95

CONTEMPORARY PERSPECTIVES ON 
LITERACY SERIES (SET OF 4)

In the Contemporary Perspectives on Literacy 
series, editor Heidi Hayes Jacobs and a team of 
authors from around the globe explore the three 
new literacies - global literacy, media literacy 
and digital literacy. Using the four books in 
this ground-breaking series, educators in every 
school will be able to bring their classrooms into 
the 21st century. 

SOT1200 • $99.00

CONTEMPORARY PERSPECTIVES ON 
LITERACY SERIES (SET OF 4)

In the Contemporary Perspectives on Literacy 
series, editor Heidi Hayes Jacobs and a team of 
authors from around the globe explore the three 
new literacies - global literacy, media literacy 
and digital literacy. Using the four books in 
this ground-breaking series, educators in every 
school will be able to bring their classrooms into 
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14-086-07
ORDER FORM

QTY CODE TITLE PRICE

MEDIA LITERACY THINKING CRITICALLY ABOUT

WAL8624 Music & Media $29.95

WAL8617 Movies $29.95

WAL8600 Video Games & Virtual Worlds $29.95

WAL8594 Visual Culture $29.95

WAL0190 Newspapers & Magazines $29.95

WAL0169 Advertising 2nd Edition $29.95

OTHER MEDIA LITARACY TITLES

PBP6685  100 Minutes  $34.95 

SHP6739  Adventures in Graphica $39.95 

SF114069 ASCD Arias Publication: Student-Led Discussions $15.00 

SOT1200  Contemporary Perspectives on Literacy Series (Set of 4)  $99.00 

SOT1277 
Contemporary Perspectives on Literacy: Mastering Digital 
Literacy 

$27.95 

SOT1253 
Contemporary Perspectives on Literacy: Mastering Global 
Literacy 

$27.95 

SOT1246 
Contemporary Perspectives on Literacy: Mastering Media 
Literacy 

$27.95 

PBP7606  Creating Caring Classrooms $29.95 

IST3711 Digital-Age Literacy for Teachers $55.95 

PBP6326  Dramathemes, Fourth Edition $34.95 

IST2989 From Inspiration to Red Carpet $30.95 

PBP7804  Get Graphic! $29.95 

TCP0690 Literacy Playshop $37.95 

PBP7651  Literacy Smarts $29.95 

IST3405 Media Literacy in the P-12 Classroom $39.95 

TCR4923 Media Literacy: Years 7—8 $24.95 

IST371 Serious Comix: Engaging Students with Digital Storyboards  $35.95 

TCP0713 Studio Thinking 2, Second Edition $32.95 

IST1970 Teaching Literacy in the Digital Age $27.95 

114012 Teaching the Core Skills of Listening and Speaking $39.95 

IST5435  Technology, Reading & Digital Literacy $27.95 

TCP5183 The Power of Scriptwriting!  $34.95 

PBP7712 
This book is not about drama its about new ways to inspire 
students 

$29.95 

TCR5845 Using Graphic Novels in the Classroom, Grades 4-8 $19.95 

SA3511 Using Social Media in the Classroom $35.95

SHP6692  When Writing with Technology Matters  $34.95 

SOT3061  Why Social Media Matters $21.95 

Total (Plus Freight) $

DIGITAL-AGE LITERACY FOR TEACHERS: 
Applying Technology Standards to Everyday 
Practice

This book helps teachers re-examine their curriculum and 
classroom management to develop effective strategies 
for incorporating technology. It provides readings and 
activities that will support classroom teachers, professional 
development providers and teacher preparation instructors 
as they strive to incorporate learning tools and skills into 
daily practice. Guiding teachers step-by-step through 
educational technology standards and performance 
indicators, showing how to increase their own productivity 

and advance student learning with technology.

IST3711  • $55.95

SERIOUS COMIX: Engaging Students with Digital 
Storyboards

Comic books are a great tool for engaging struggling 
learners, and when students use technology to create their 
comic books they build both digital age and traditional 
literacy skills. Illustrating the story helps students with visual 
literacy, which in turn helps them express their thoughts; 
develop a storyline; and strengthen their reading, writing 
and analytical skills. Serious Comix: Engaging Students 
with Digital Storyboards can helps students at all levels 
overcome reading and writing difficulties by improving 
their literacy skills in an environment that fosters learning, 
collaboration and creativity.

IST3711  • $35.95

USING GRAPHIC NOVELS IN THE CLASSROOM, 
GRADES 4-8

Today’s young readers live in a highly visual world where for 
many readers, traditional books are not enough. Graphic 
novels motivate reluctant readers, encourage reading of all 
types, and stimulate literary exploration. This book introduces 
the genre of the graphic novel in context with other works 
of famous literature. It explores considerations that go into 
the making of a graphic novel, including: dialogue and 
narration, conflict, perspectives, themes, building suspense 
and portraying emotion.  Using tools such as ‘plot pyramids’ 
and graphic organisers, this book will guide students through 
creating their own graphic novels. 

TCR5845  • $19.95 

INVOICE
❍  Please invoice school/institution (of� cial purchase order must be supplied)

Purchase order number:  ______________________________________________

CREDIT CARD   
❍ School/organisation credit card   ❍ Personal credit card

❍ Visa   ❍ Mastercard   ❍ Amex (4% surcharge)

Card number:  

Amount: $ ________  Expiry date: _____   CVV: _____  

Signature:  ___________________________________________________________

CHEQUE   
❍ Cheque – Make cheque payable to Hawker Brownlow Education

Yes I would like to receive email communications about products and offerings 
from Hawker Brownlow Education. I understand that I can unsubscribe at any time.

Attention ............................................. Order Number ..............................

Name of School .........................................................................................

Address .....................................................................................................

..........................................  State ....................P/Code .............................

Country  .....................................................................................................

Email: .........................................................................................................

P.O. Box 580, Moorabbin, Victoria 3189, Australia

Phone: 03 8558 2444 | Fax: 03 8558 2400

Website: www.hbe.com.au | Email: orders@hbe.com.au | ABN: 77 093 854 892

TERMS OF TRADE
• Prices are quoted in Australian dollars ($AUD) and include GST
• All prices are subject to change without notice.
•  For New Zealand customers, at the time of invoice, we will convert the amount into New Zealand dollars ($NZD) 

so that you can pay by credit card in New Zealand dollars ($NZD).
• Full money-back guarantee.
•  We do realise it is diffi cult to order sight unseen. To assist you in your selection, please visit our website <www.

hbe.com.au>. Go to ‘Browse Books’ and most titles will give you the option to view the fi rst few pages of the 
book. Click ‘View Contents’ on your selected book page.

•  We will supply our books on approval, and if they do not suit your requirements we will accept undamaged 
returns for full credit or refund.  Posters are for fi rm sale only and will not be sent on approval.  Please be aware 
that delivery and return postage is the responsibility of the customer.

•  Freight costs are determined at Australia Post rates, with a minimum delivery charge of $9.50 within Australia and 
$15.00 for New Zealand for each order.

• Please provide your street address for delivery purposes.

ONLINE ‘ON ACCOUNT’ ORDERING NOW AVAILABLE!

If you have a pre-existing account with Hawker Brownlow Education, 
you can now order online and pay using that account.

TO CONTACT OUR SALES REP

 VIC contact reception on 03 8558 2444 or orders@hbe.com.au

QLD contact Karen Hofmann on 0439 889 190 or qld1@hbe.com.au


